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Each body moisturizer is a perfect skin match that will please skin needs & senses, 
An invitation to rediscover the wonder of life's simple pleasures.
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Welcome to SABON fantasy fair, 
Where Joy meets Self-Care
& Skin its perfect match.
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Campaign 

  Outline
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The Self-Care Devotee
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The Gift-Giver
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The Gen-Z



Paid Assets Additional Owned AssetsEcommerce



e- Commerce
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https://www.figma.com/design/9vRbGkIzCuq6JQYmJ2sG2s/24_10-Body-by-SABON---Landing-Page?node-id=458-355&node-type=canvas&t=BNkpJvETER2HByhU-0




Organic Media
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Tactical Activation 

Body by SABON

Repair Body Cream

Body Gelée

Body LotionSilky Body Milk

CICA Cream Cream to Oïl
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Paid Media
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Repair Body Cream Body GeleeBody LotionSilky Body Milk CICA Cream Cream to Oil
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Influencer toolkit
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How It Works

1. Game Setup:

• The kit will include product info cards with:

✓ A brief product description (ex: “This product has a lightweight texture and provides instant cooling").

✓ Key ingredient or (ex: "Enriched with aloe vera").

✓ Target highlight (ex: "Hydration for normal to dry skin").

→Each card corresponds to one of the Body by SABON products (All info can be taken from the LP)

→Other cards can be developed around personal joyful memories they shared together 

2. How to Play:

Step 1: One influencer reads the description to their partner (without saying the product name).

Step 2: The partner guesses which product it is (from the products in the kit).

Step 3: If guessed correctly, they move on to the next card. The goal is to guess as many products as possible in a set 

time (ex: 60 seconds).

3. Variation for Social Media Content:

Influencers can film the game as a TikTok or Instagram Reel/Story challenge with their followers, encouraging them 

to guess along in the comments.



CRM  – new sletters
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NEWSLETTERS 
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https://www.figma.com/proto/k0RfbIGGroLicvCOgRyEK9/24_10-Body-by-Sabon---Newsletters-3?page-id=&node-id=13-169&node-type=canvas&viewport=842%2C1650%2C0.33&t=y7NVQAcHpCCfaPnQ-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-id=13%3A169&show-proto-sidebar=1
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